     
The corporate life cycle is a general representation of the progression that companies go through from idea stage to mature stage. From the corporate life cycle, it is evident that revenue and earnings tend to increase as companies progress through the cycle (Damodaran, 2017). The scope of this paper is to understand the dynamics behind valuing companies in the beginning of the corporate life cycle where revenues are small, and earnings are often negative. The earliest stage of a startup is the idea stage in which the founders of the startup have an idea for a business that meets an unmet need in the market. After this stage, the founders start building a business model that converts the
idea into an actual business experiencing small revenues and operating losses. As time progresses the startup will move to the profitability stage in which revenue increases and break-even is reached (Damodaran, 2009.
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