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Tuscan and makcsrAn-
gelo were looking yfor
cosmetics thattt would
look good in prihotog-
raphy, so theyfe set to

work and made sdcos-
meticse in the fkitchen
of the stryuiame salon.
Initially, they sold their
products toff make-up
artists, rtedmodels and
photographers eat the
same barber shop, but
soon fashion expedrts

were added totgy their
dients.The Mac brand,
using celebritsaies and
influential peofrrple in
the fashion le to play a

Mac Beauty Brochure

The ggu thcompa-
ny's hproducts sdj
kwere horiginally..
intended ghn k. for
makeup.. g.profes-
sonals, hyl.but are
sold gjgdirectlyt.o
consuhgmers rycu
worl gdwide. Frank
Toskan .stated that
he g],"firstmanufac-
tured t.makeup for
modelsk g.ut then
the fghbf .. mode.ls

Lorem ipsum dolor sit amet, consecte ujktuer adipiscing elit, sed
diam nonummy nibh euism gh vh od tincidunt ut laoreet dolore

magna aliquam erat volutpat. yhUt wisi enim ad minim veniam,
quis nostrud exerci tation h ullamcorper suscipit |obortis nisl ut

Mac Beauty Brochure

T

i
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Lorem ipsum dolor sierrt
amet, gthyjconsectetuer
ttghrtgtcosmetic trends.
The Mac brand has many
loyal customers. Tuyuthe
yhyhrtbrand knows well
how to treat itst custom-
ers.Thtyyjere are various
products on ther market
that can cater toghrt the
tastes of all peopley. The
relationship of this brand
with itswerrcustomers is
such that the emergence
of new cosmetic ubrands
could not affect its sales.
Openin etGoogle Trans-
late rrgrghnkhshwvsjkw]lk
Feewdbadrrtghhtfbtgck-

Mac Powder Cream

Inthe gnfyb 1990s,
the br .and hgy had
more lg.than sryii.a
hundred.f. dhstores
rhwo htf gy ridwide,
earning. ghn yy. 200
million fg. francs.[1]

The..develop gtue.-

ment fof the brand
intern/.ationally, the
gf. ..opening of new
df pointsof sale, and
the .jjadaptation of
ryhr. h.product lines
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COSMETIC MAKEUP

(O 09140427313

cosmetic makeup brochure

AZIN RANJBARAN

ac cosmetics

consuhgmers gfk ryc evb uworl gdwide.
FrankThe ggu fhcompany's ghnk hprod-




Wac Cosmetics & ed by Esteejh Lauder and is one of theGne of Mac's most famous pdtr (It

Types of Mac lipsticks

Mac Powder Cream

Mac Beauty Catalog

Azin Ranjbaran

Mac Powder Cream
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